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Create Once, Use Many Times 
How to Think Like an Online Publisher 

 
Whenever you create a piece of content, always think about where else you can re-use it. 
Remember – you are an online publisher with multiple platforms at your disposal, and they all 
have worldwide, 24-hour-a-day reach.  
 
Photos 
If you take a good photo, always ask yourself these questions: 
1) Can this, along with a few descriptive sentences, become a stand-alone blog post? 
2) Can this, along with a few descriptive sentences and tagging of both the people and the 
organizations represented in it, become a Facebook Page status update? 
3) Can this be shared on Twitter with a punchy 140 character description? 
4) Can this be shared through social photography channels like Instagram (add appropriate 
hashtags for more reach) or Pinterest or Flickr? Good photo titles and descriptions will help 
your SEO (Search Engine Optimization.) 
5) Would it work as an update on your LinkedIn Company Page? If the photo was taken at a 
conference or meeting venue, use it to illustrate your destination's appeal to meeting planners. 
6) Can this go into a rotating gallery of photos on a website? 
7) Can this, strung together with a bunch of other good photos along a theme, become an 
Animoto video that can then be posted to YouTube, Facebook, a blog, and Twitter? 
8) Can the photo be attached to a location, business, or update on Google+? 
9) Can this be added to a custom Google Map of your area? 
 
Think like the publisher you are. Always ask, "Where else could this go?" 
 
Video 
See items 1-9 for photos? Lather, rinse, and repeat the very same things for 
your video clips – they can go on your blog, YouTube, Vimeo, Facebook, 
Twitter, LinkedIn, maps, Flickr (if under 3 minutes) or Instagram (15 seconds.) 
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Don't Bury Your Email Newsletter 
You work hard on your email newsletter – how can you also make it available online with 
minimal fuss and get all the SEO benefits? Do a little tweaking and make it a blog post; our 
Tourism Currents newsletters get matching blog posts on our website, bringing us more traffic.  
If you use WordPress, try a plugin like Postie or Jetpack's Post by Email. 
 
Get More From Check-ins 
Whenever you check in on Swarm, Yelp, or Facebook, there are options to share with other 
social channels. Do you want to share every check-in? No. Do you want to share significant 
ones that might interest your Twitter and Facebook followers, including the photos you add to 
a location? Yes. Sharing check-ins is a way of saying, "Hey, I am here in a cool place, and you 
might like to learn about it." Bonus for Twitter: Look up and use the Twitter name of the place 
when you check in and share it on Twitter. For example, your tweeted Swarm checkin to the 
TapWerks brewhouse in Oklahoma City's historic Bricktown entertainment district could read, 
"Looking forward to local brews here at @TapWerks in OKC's @Bricktown411." 
 
Feeding a Blog 
It's tough to consistently post good content to a blog. We think the challenge is worth it, and 
few other ways allow you to creatively highlight your local treasures as effectively, plus YOU 
own and control this web real estate. Content for SEO: every one of the standard questions 
that visitors always ask you can each be the subject of a blog post. Craft the post title and first 
sentences to match the question, and voilà; brilliant use of keywords for SEO. Have you ever 
written a long, thoughtful email, Facebook update, or blog post comment in response to a 
question or discussion? That, friends, is a blog post. Copy/paste and you have a draft. You're a 
genius! 
 

 

---->> If this Tip Sheet was helpful, visit our Tourism Currents website for social media training 
solutions available 24/7 (and thanks for your business!) 
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